The purpose of this study is to investigate the characteristics of the indirect effects of the web-toon material drama and web-toon platform by comparing the effects of the application and use of beauty content on the fashion involvement. First, characteristics of indirect advertisement of beauty contents of web-toon material drama and platform were derived by character, product, background and type. Second, the indirection and effect types developed in the costumes of the male and female protagonists in the drama and platform of the web-toon showed the indirect advertising characteristics of the character type. Third, the type of indirect advertisement developed in the beauty products of male and female protagonists in Web-toon drama and platform shows that the drama of Web-toon shows character type characteristics.

